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Neue Datensatze zum Verkehrsverhalten
IVT-Seminar vom 5. Dezember 2002

Datensatze zum Verkehrsverhalten bilden die Grundlage jeglicher Analysen und
Strategien im Mobilitatsbereich. An einem Seminar am Institut fir Verkehrsplanung
und Transportsysteme IVT vom 5.12.02 wurden verschiedene Ansatze, Methoden
und Ergebnisse diskutiert. Wahrend die Schweiz mit dem Mikrozensus Uber eine
langere Tradition in der Erhebung des Verkehrsverhaltens verfugt, sind im EU-Raum
in den letzten Jahren diverse neue Erhebungsmethoden entstanden. Mit DATELINE
(unter Mitarbeit von Sozialdata Minchen) sind Erhebungen im Gang, die in nationale
Programme integriert werden sollen. Ein Hauptaugenmerk gilt dem boomenden
Freizeitverkehr, dessen Determinanten als relativ unerforscht gelten.

Weitere Informationen:

ETH Zurich, Institut fir Verkehrsplanung und Transportsysteme IVT
www.ivt.baug.ethz.ch

Bundesamt fir Raumentwicklung ARE

www.are.admin.ch

Dateline: Design and Application of a Travel Survey for European Long-distance trips
based on an International Network of Expertise

www.ncl.ac.uk/dateline
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Key features of TMS
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I Scope

Paged

* Private trips: Travel away from home with
— at least 1 overnight stay
— all leisure reasons

* Private excursions: Travel away from home with
— no overnight stays
— distance of at least 30km or
— destination frequency less than 6 times a year
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== Method, Sampling, Sample

» Method: Self-administrated and structured written interviews of
household, including the examination of

— the households themselves
— all trips made by their members
» Sampling: Representative sample of households, located in the
German- and French-speaking part of Switzerland (consumer jury by
IHA.GfK)
» Sample:
— 1'263 households
— 8'663 persontrips
— 6288 cellexcursions
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== Restriction/ Underrepresentation

» Persons in collective households
Persons older than 80

Most of the foreign citizens in the survey come from the neighboring
countries

Trips with a regular and homogeneous repetition rate
(for example to own holiday homes)

=>» Approximately 20% of all trips taken have not been recorded
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== Database rational of TMS

Household Trip(s), Excursions
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== Databases available by means of SPSS
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Household_4waves.sav (1,233 cases by 126 variables)
Household_persons_4waves.sav (3,149 cases by 79 variables)

Trips_cells_4waves.sav (4,300 cases by 349 variables)
 Trips_persons_4waves.sav (8,744 cases by 349 variables)
 Excursions_cells_4waves.sav (6,288 cases by 81 variables)
Additional files with more cases on a non 4-wave basis
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Key travel variables recorded 1

Destination

Number of participants

Duration of trip

Month and weekday of trip

Time based reason of trip

Type of trip

Travel motivation

Point of time of travel decision

Sources of information before travel decision
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Key travel variables recorded 2

Travel decision structure (pro Destination vs. pro activity)
Sources of information for travel preparation

Degree of packaging and time of booking

Means of transportation to destination

Means of transportation in destination

Type of accommodation

Sports activities

Non-sports activities
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== Key travel variables recorded 3

» Satisfaction: with trip as a whole, with the products offered in the
destination, with the accommodation chosen

» Travel costs

* Probability of returning to the same destination or the same
accommodation
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Some results
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= Results overview
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» With regard to travel propensities, a high level stabilization can be
observed

 There is an indication of a trend termination with regard to the shorteing
of trips

 Switzerland remains the favourite destination, even with market shares
continously declining

» Summer season is loosening to spring and fall
* Visiting friens and relatives is among the stongest drivers of travel
» Cars and planes still dominate more than ever

» The hotel industry is reclaiming market shares at cost of the parahotel
sector
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== Net travel propesnity
with regard to trips with 4+ overnight stays
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== Brut travel propensity by size of origin

Mun with population < 1'000

Mun with population 1'000 - 1'999
Mun with population 2'000 - 4'999
Mun with population 5'000 - 9'999
Agglo with population 10'000 - 19'999

Agglo with population 20'000 - 49999

Type and size of municipalit

Agglo with population 50'000 - 199'999

3%

Agglo with population => 200'000 45%
0% 50% 100% 150% 200% 250% 300%
Brut travel intensity
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== Brut travel propensity by size of household
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2 persons 255%
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6 persons 172%
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Brut travel intensity
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12/6/02 Duration Of trip
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1 overnight stay

2-3 overnight stays

4-7 overnight stays

1 vt s #W

15-21 overnight
stays

Duration of trip

more than 21
overnight stays

0% 5% 10% 15% 20% 25% 30% 35% 40%

Shares with regard to all trips

2001
01998
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= Destination choice
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Switzerland B,6%
Neighbouring countries
Southern Europe
Northwestern Europe
Scandinavia

Eastern Europe

North Africa & Middle East

Choice of destinatior

North and Central America
South America
Africa

Asia, Australia, Pacific

00% 50% 100% 150% 200% 250% 30,0% 35,0% 40,0% 450% 50,0%
Shares with regard to all trips
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== Month of departure
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January

February
March

April

May

June

July

August

Month of departure

"I

September
October

November

December

0% 2% 4% 6% 8% 10% 12% 14% 16% 18%

Shares with regard to all trips

2001
01998
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== TIme based reason of trip

age 20
Vacation ﬁ_

Christmas/ new years eve

Easter
Pentecost
Ascension

Other holiday/ prolonged weekend

Time based reason of trig

Family reason

Other reason

0% 10% 20% 30% 40% 50% 60%

Shares of "yes"'with regard to each entry

2001
01998
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Nightlife
Comfort, Pamper
Time for partner

Time for family

Time for myself
Landscape and Nature

Visit Sights, broaden Knowledge

Spontaneous, flexible decisions

Travel motivation factor

Beauty, looks
Sports

Sun and Beach
Other

B 2001 100 150 2,00 l\jfgn 300 350 4,00

01998 1=completely unimportant; 4 = very important
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weTYype of trip
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Beach holiday on an ocean or lake ﬁ
City trip
Excursion/ sightseeing trip
o Holiday in the countryside
;‘g Holidy in the mountain (not winter)
§ Health oriented trip/ wellness trip
- Winter holiday in the snow
Sport holiday
Visit friends and relatives
Other type of trip ﬁ
001 0% 5% 10% 15% 20% 25% 30% 35%
@ 1998 Shares of "'yes"'with regard to each entry
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== Organisation of trip

) 65%
No Package Tour/ Holiday 4%
0

Single Package Tour/ Holiday (free travel date,

5 no guides)

g

é Group Package Tour/ Holiday with Travel

5 Guide

T

3

= Group Package Tour/ Holiday without Travel

Guide
Other Type of Package Tour

2001
01998
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5%

5%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Shares with regard to all trips
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Car, motor home, rental car
Railway

Scheduled flight

Charter flight from swiss airport
Boat/ ship

Bus

Means of transportation to destinatior

Other means of transportation

2001
01998
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== Transport to destination

56%
60%

0%

10%

20% 30% 40% 50%  60%

Shares with regard to all trips

70%




== Choice of accommodation

Hotel/ Club/ Mote| ****-**xkx

Means of accommodation at destinatior

Hotel/ Club/ Mote| **-***

Hotel/ Club/ Motel *

Friends and Relatives

Private Room

Holiday Home by own proprietorship
Holiday Home at priviledged Rate
Holiday Home at regular Rate

Camping, incl. Tent, Trailer, Mobile Home

Other Category

2001
01998
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0,0%

50% 10,0% 15,0% 20,0% 25,0% 30,0%

Shares with regard to all trips
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